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STRENGTHS 
Each year, Marketing employees are 
recognized for their outstanding 
achievements on behalf of Blue Cross 
and Blue Shield of Florida and its 
subsidiaries. 
"Combining our Strengths," the 
theme of the Marketing Workshop 
held recently in Tampa, refers to the 
integration and coordination of  
BCBSF's product lines. 
Presenting awards this year were 
William E. Flaherty, president, Ken 
Otis, executive vice president, and Tom 
Albright, chief marketing executive. 
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MARKETING AWARDS 
lndlVldual 
Award Winners 
Retenaoo: 
Oaudia Oppenheimer 
132 groups, 2,400 amlracts 
Patty Wright - 94% 
New sa1es: 
Paul Allen 
22 groups, 120% of gva1 
Lorraine Becker 
39 groups, 1,151 amlrads 
Peter Brethauer 
23 groups, 845 amlrads 
Orarlotte Cummin� 
5 5 groups, 1,232 amlrads 
George Dades 
33 groups, 9'26 amlrads 
SmannDutton 
34 groups, 1,050 amlrads 
Maribeth Grokhowsky 
1,648 amlrads, 220% of gva1 
Ondy Howard 
29 groups, 884 am1racts 
Jimmy Kelly 
28 groups, 1,639 amlrads 
Bill Markey 3 3 groups, I, 004 amlrads 
EtvPierce 
116 % of gval 
Wendy Praeuner 
28 groups, 981 amlrads 
Merlin Richards 
1,292 amlrads, 172% of gva1 
Rob Schiefer 
38 groups, 1,106 amlrads 
Paula Sill 
161% of gval 
Shelly Spivack 
Mumo1e 
Award Winners 
Randy Antonacci 
151 % of new sales goal; 
23 groups, 1,131 amlrads 
sina April, Rookie of the Year 
Steve Barden 
39 groups, 1,441 new amlrads, 
192% of goal; reneweJ12,049 
122% of gva1 R Cr . oger ews James Spwey J,128 new rontrads, 150% of 
amlrads 
30 groups, 1,020 amlrads goal; ren£Wed 2,225 am1rtuts 
Jim Thomas Ron Dorr 53 groups, 200% of goal J,131 new am1racts, 151% of 
Dennis Thompson goal; ren£Wed 2,646 amlrtuts 
2,123 amlracts, 212% of gva1 Renee Karp 
Holly Vallcenaar 83 new groups, 1,995 am1raas 
42 groups, J,(X)6 am1racts Kathy Mathews-Glenn 
Tllll Waymouth 2,174 new am1raas 
129% of gva1 2, 096-amtrad net gain, 
Kevin White 2B9% 0� gva1 
224% of gva1 in 6 rrumths Al Salierno 
with HOSF 3,719 new amlrads, 
Ral h Whi J 00% retmtion p tmore 
151% of gval 
Neil Yoder 
32 groups, 1,255 am1racts 
Elmlbeth Burk 
174% of gval 
Carol Hughes 
239% of goal 
Manaaement 
Awards 
Ralph Cabrera 
highest sales peopli! past 2 -years 
Jeff.Kalish 
300% sales gruwth 
Steve Lawrence 
3, 766 new sales, 202% of gva1 
Cecil Williams 
6,675 new sales, 167% of gva1 
Jim Hopper, Bill Price 
aver 15, 000 addiiumal staJ£ 
emplujee amlrads - highest 
annud gain in more than 
II years 
Direct Marketing 
Team Award 
Bill Simek,Joe Saborio 
64,372 new amlrads, 
aver 100% of gva1 
Bob Endriss 
exatdi!d FEP 4, 000-amtrad net gain 
gvalt,y 120% 
Wiley Bryant 3,144-amtrad net gai,n, 157% of gva1 
Greg Carter 
3,333-amlrad 'Tll!t gai,n, 278% of gva1 
Karen Fields 
4, 493-amlrad 'Tll!t gain, 128% of gva1 
Jim Mose 
3,198--amtrad 'Tll!t gain, 128% of gva1 
Bruce Ruder 
HO - Tampa mnnbersmp grawth 
frum 5,5(f) to 24,819 sina 1987 
Todd Torgerson 
2,164-amb-ad net gai,n, 216% of gva1 
Jim Wallace 
4,05�ad net gain, 203% of gva1 
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Other carrier LiabililV program saves $49 million 
They set a goal of $43 million and exceeded it by 
more than 14 percent. 
A sales force would be proud of results like that, 
but these people don't sell, they save. BCBSF's Other 
Carrier Liability (OCL) department saved the 
corporation $49.2 million last year, surpassing their 
goal of $43 million. 
'' It's the single most 
effective cost containment 
program in the corporation." 
Karl Smith 
What is OCL? In a nutshell, it's how BCBSF avoids 
paying claims dollars that should be paid by other 
insurers, by Workers Compensation, or by negligent 
parties or automobile insurance in the case of 
accidents. 
"It's the single most effective cost containment 
program we have in the corporation," said Karl 
Smith, director of OCL/FEP /Prescription Drugs in 
National/Special Market Operations. 
OCL has four parts: 
■ Coordination of Benefits (COB) prevents BCBSF 
from paying more than its share of claims when 
Florida combined Lile 
oners flexible benefits 
BCBSF's newest product options will expand 
employees' benefits choices and help employers 
control health care costs. 
Florida Combined Life Insurance Company, Inc. 
(FCL), the Plan's life insurance subsidiary, now offers 
flexible benefits plans to groups. 
Flexible benefits will increase FCL's sales, help sell 
other products, and help attract new groups and retain 
existing accounts. They're an alternative to benefit 
plans designed many years ago for single-income 
families. 
At first glance, flex plans seem almost too good to be 
true - employees can make choices and avoid taxation 
on the portion of their income that pays for group 
health insurance and child care. 
FCL will offer five flexible benefit packages: 
• The Premium Only Conversion Plan is the simplest 
program. Employees save on taxes if they elect this way 
to pay their health insurance premium contribution; 
employers also save on taxes, because total payroll is 
reduced. 
• With a Flexible Spending Account (FSA), employees 
can set up separate accounts for reimbursement of 
allowable expenses - uninsured medical and dental 
expenses, and child and dependent care expenses. 
At the start of each plan year, participants predict 
how much they'll pay that year for non-reimbursed 
health expenses ( deductibles, coinsurance and other 
out-of-pocket expenses), and for child/dependent care 
(some IRS restrictions apply). 
Participants put an amount in the flexible spending 
account each pay period through payroll deduction. At 
the end of the year, they forfeit any portion of the 
( OJntinued inside) 
other insurers are involved. COB accounted for 84 
percent of the dollars saved last year. 
■ The Workers Compensation element excludes pay­
ment of benefits when insured persons or dependents 
are entitled to benefits under the Workers Compen­
sation law. 
■ Subrogation allows BCBSF to recover medi­
cal expenses paid for someone's i�uries if 
they're caused by another party's negligence. 
■ No-Fault involves coordinating benefits with 
an automobile insurance company when a moto­
rist is injured 
OCL performance improvements have been 
due to "a quality, professional staff'' and "an 
agressive pursue/pay system," said Eloise 
Williams, manager of OCL unit I, which 
primarily handles COB. 
Savings have increased steadi­
ly since 1983, when the depart­
ment saved the company $19.7 
million. In 1984, they saved $38.9 , 
million. 
The dramatic, one-year in­
crease was due to implementa­
tion of the pursue/pay system 
on November 29, 1983. Before 
then, BCBSF paid claims, inves­
tigated whether other insurers 
were involved, and then pur­
sued any overpayments. 
Once employers learned 
they could reduce premiums by 
switching from pay/pursue to 
40 
30 
20 
10 
19.7 
38.9 -
pursue/pay, practically all of them made the change, 
Williams said. 
For OCL analyst SherelynJackson, saving money for 
BCBSF is exciting and rewarding. "You can see your 
contribution to the company," she said. 
37.7 36.5 
- -·- -
Working with all aspects of OCL, her 
job involves more than coordina­
ting benefits, Jackson said. For 
example, by detecting sys­
tems problems, she helps 
43.3 --
institute improvements to cus­
tomer service. 
Other carrier information, 
obtained from enrollment 
applications and claims, is stored 
in a continually updated data 
base. Whenever data is more 
than a year old, or is absent, 
employees obtain it from 
subscribers and pro­
viders by phone and 
correspondence. ---
-
---
"We have a very 
good data base, 
and we always 
work to improve 
it," said Janet 
Morris, manager 
of unit II, which 
mainly deals with 
the other three 
OCL components. 
(umtinued inside) 
FEP enrollment is going like • 'a an g bu st er s' ' 
Nobody beats BCBSF's Federal Employee Program 
for enrolling new members. No one else tries as hard. 
Final results of last fall's five-week "Open Season" 
enrollment period are due in a few weeks. As of 
February 3, BCBSF's FEP net enrollment gain (5,156 
contracts) leads all BCBS Plans. 
Already 29 percent more than total FEP Open 
Season results in 1987, the Florida Plan's net gain 
represents 13 percent of all Plan results thus far, excee­
ding the nearest Plan (Washington, D.C.) by more than 
1,800 contracts. 
Of 215,000 potential contracts representing 537,000 
members, BCBSF's program now has 87,000 contracts 
and 217,500 members, or 40 percent of the market 
How does BCBSF's FEP outperform fellow Plans and 
competing insurers, unions and HMOs? By doing 
everything possible to attract and keep subscribers. And 
by having a quality product and service, and a 
dedicated staff to provide local presence. 
Federal employees, retirees and dependents like the 
Florida Plan's FEP because it offers the Preferred 
Patient Care (BCBSF's preferred provider organization) 
network of providers, said FEP Director Bob Endriss. 
The Blue Cross and Blue Shield name is a big asset, 
because other BCBS Plans that offer traditional 
coverage but no PPO also perform well, he said. 
Wellness programs have helped BCBSF penetrate 
federal installations and Florida's largest active federal 
employee market, the U.S. Postal Service, which also 
has the largest union enrollment 
Wellness programs involve presentations by FEP 
marketing personnel, coupled with educational 
materials about diet and exercise. BCBSF also offers 
health profiles to individuals and employee groups, 
and helps arrange for speakers to talk about health 
related topics. 
"It's something extra we provide," Endriss said. 
Potential enrollees also appreciate having 
information about AIDS, which the Florida Plan 
provides in a video and pamphlets. 
In October, the FEP conducted six Health Benefit 
Officer seminars statewide. They were attended by 80 
people who represent 50-60,000 active federal 
employees. 
Talking to people about benefits, provider networks 
and the claims process increases their awareness and 
understanding, and helps sell BCBSF, Endriss said. 
During Open Season, FEP marketing personnel 
made more than 392 service calls, met with 40 retiree 
groups and conducted pre-retirement seminars. They 
visited 225 federal agencies and 40 employer groups, 
and they provided information at 65 health fairs 
throughout Florida. 
The Florida Plan's sales and customer service 
representatives, and retirees, also help the program 
succeed, Endriss noted. 
Data must be orotected! 
Many people have an inaccurate 
perception of data security. Because it 
requires the understanding and 
support of all employees, some 
explanation and clarification follow. 
Corporate data includes compu­
terized (files, records, databases), hard 
copy (reports, Microfilm/fiche) and 
source data (claims, premiums). 
"Corporate data includes all assets of 
our organization that must be 
protected from unauthorized 
modification, destruction or 
disclosure," said Charlie Menzel,  
corporate data security officer. 
"Failure to protect information, 
whether in our mainframe, PC or 
manual environments, could interfere 
with our ability to do business or cause 
us to lose our competitive advantage." 
Four myths about data security: 
• MYTH: Sharing User IDs and pass­
words is an acceptable practice. 
• FACT: It is a specific violation of the 
Corporate Computer Information 
Security Policy (5.10). 
Users ultimately are responsible for 
any activity logged under their User ID. 
• MYTH: A good data security prowam 
will restrict severely the flow of information 
within the organization. 
• FACT: A poorly designed program 
can have disastrous results, but a good 
program will facil itate the flow of 
information by removing unnecessary 
barriers. 
This can be done by identifying 
types of information requiring security 
controls, control measures needed, 
and persons who must ensure that 
control objectives are met. 
• MYTH: A good data security 
program will safeguard completely all 
critical corporate data. 
• FACT: Management and users must 
recognize that even with effective 
controls, some risk remains. But a good 
security program can protect manage­
ment from charges of imprudence if 
there's a loss. 
"Since no program can deliver 
perfect security , we avoid creating the 
impression that it can," Menzel said. 
• MYTH: Data security is a technical 
problem. 
• FACT: Data security is simply a new 
term applied to a longtime manage­
ment concern - the control and 
integrity of the organization's infor­
mation. 
The advent of computers brought 
new data security risks that required 
innovative techniques to reduce them 
to an acceptable level. 
Commonly called data security 
controls, these techniques are merely 
an extension of the same sound 
management practices that have 
existed for years. 
Rick Sapp, data security manager, 
cited some elements of a good data 
security program: identify data owners 
and appropriate users, and see that 
owners properly classify data 
("confidential," "restricted," etc.). 
Menzel added, "A good program 
must address the security of data both 
inside and outside of computer systems 
- reports, claims information, work 
papers, oral discussions, fiche, etc .. 
"We cannot focus solely on what's in 
the 'black boxes,' (computers)" he said. 
Medicare Part B uodate 
To all empluyees: 
We have now been operating for three months with our new Medicare Part B claims processing system, and I wanted to take this opportunity to update all Blue Cross and Blue Shield empluyees on our progress and plans for the future. 
First, I want to personally thank all of the people in Medicare B and throughout the 
cmporation for your support during this implementation. We successfully implemented 
the new system a full week ahead of schedule, and on November 28, 1988, claims were 
being entered into the new system. 
During Dec_ember, the first full month of operation, we finalized approximately 1. 4 million claims through the new system. Even though this volume is about one-half of our normal monthly production, it was consistent with what we expected. In January, 
our claims production increrued substantially, and we were able to finalize over 2. 6 
million claims. 
A computer system conversion of this size and complexity is a major undertaking, and 
we have been further challenged uy several other events during the transition period. 
For example, claims receipts have continued to exceed our projedions. Additionally, on 
January 1, major changes were required uy the government for processing medical equipment claims. Other changes are scheduled for March and April. I mention this 
because If eel it is important that you understand that the increase in our claims inven­
tory is a result of the cumulative ejf ed of these multiple f adors. 
Our plan to reduce our claims inventory and return claims payment timeliness to a 
normal level will require that we finalize approximately one million claims more than 
we reanve during February and March. To accomplish this we will need the continu­ing support of all our empluyees. 
I am pleased with our progress to date and I am confident that we have the system, the 
people and the commitment needed to (lC(X)mplish our goals and meet this challenge. 
Thank you for your continued support. 
Sinarely, 
W Charles Scott 
Vue President 
MedicareB 
Members of the OCL work team are (1st row, l-r) Linda Ni.eto, Michele Sahdala, Donm Gibson, Gl.adys Habeclu:r, 
Karen Blaner, Ruth Thigpen, (2nd) Harriettjones, Selena Hicks, Sherrie Wilson, Patricia Lauramore,janet MQmS, 
Keith Green, (3rd) Walter Perry, C,arolyn Rollins, Cassandra Jones, Marie O'Brien, Lorelei, Grow,]anice Bogle, 
Amanda Slay, Toni Redwim, (4th) Ewise Williams, Pamela Smith-White, Kathy C.Ox, Margaret Lamkin, Melissa 
Day and Thomasena Jackson. Absent are Sherelynjackson, Tajuana Alcaraz and Cynthia Lyons. 
Other carrier LiabililY saves money 
( Continued from page 1) 
She noted that her unit has made many 
procedural improvements due to em­
ployees' suggestions. "We see the results 
of our work," said OCL analyst Donna 
Gibson, who enjoys learning from her 
interactions with providers, subscribers 
and attorneys, and with other 
employees throughout the company. 
Predicting more success in 1989, Karl 
Smith hinted at expected savings. "The 
best is yet to come," he said. 
Bank changes economical tor Plan 
On the first payday in March, 
employees' paychecks will be drawn on 
a new bank account 
BCBSF has switched to Barnett Bank 
for payroll and depository checks, and 
to Citibank for provider and subscriber 
payment checks. The changes will save 
the corporation $450,000 per year. 
Switching banks will support the cor­
porate goal of reducing administrative 
costs, said Dick Thomas, vice president 
of Finance and Planning. 
A dedicated Citibank representative 
in Utica, New York, will ensure that 
BCBSF's subscriber and provider claim 
payment checks are handled promptly 
and correctly. 
A new reconciliation system will be 
implemented later this year. It will give 
customer service representatives imme­
diate, on-line records access to learn 
Flexible benetits 
( Continued from page 1) 
money that's unspent 
Participants pay their health and 
dependent care bills, they're reimbursed 
from their FSAs, and they and the 
employer save on taxes. 
■ With Modular Plans, employers offer 
multiple packages of benefits designed 
to appeal to different employee groups. 
■ A Core-Plus Plan gives a core of 
identical benefits to all employees, with 
a choice among other optional benefits. 
■ A Fully Flexible Plan allows 
employees to choose all their benefits. 
FCL is currently working with BCBSF 
Compensation and Benefits manage­
ment in the design and implementation 
of a premium conversion and flexible 
spending account program for BCBSF 
employees. 
This year, FCL will offer the five plans 
to groups statewide on a trial basis, and 
staff will conduct a detailed venture an­
alysis. If the results are favorable, FCL 
will expand its flex services next year. 
such information as when checks are 
issued and cleared. 
"Although Citibank is out of state, we 
do not anticipate any customer service 
problems since Medicare and most 
other insurers use out-of-state banks," 
said John Kennett, manager of Treas­
ury Operations. 
Barnett has agreed to cash any 
checks drawn on Citibank, and all Cit­
ibank checks will state, "Also payable at 
Barnett Bank," he said. 
"Customer service is a major issue for 
us and for the corporation," Kennett 
said. "We believe both banks will pro­
vide excellent service using the latest 
technology and, at the same time, save 
the corporation a significant amount of 
money." 
Beginning in March, employee pay­
checks may be cashed at any Barnett 
branch in Florida. 
The corporation acted after receiving 
bids from 25 of 33 banks queried. Fac­
tors included price, service and new 
technology. 
The bid review team included Ken­
nett, Matt Sikes, Darlene Waddell, Shir­
ley Ogle and Deborah Martin of 
Finance, and Patsy Gammons of Mem­
bership and Billing. 
Reese's son serves 
as oage in congress 
Elijah Felton, son of Gwendolyn 
Reese of National Account Customer 
Service, is serving as a page for U.S. 
Representative Charles Bennett of 
Jacksonville. 
A junior honor roll student at Lee 
High School, Felton, 16, will be in 
Washington, D.C. fromjanuary 29 to 
June 9. Active in extracurricular work at 
Lee, and in Upward Bound at Edwards 
Waters College, he plans to become an 
attorney and a federal legislator. 
Asked what made his selection possi­
ble, Felton said, "My mother and God" 
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oualitv Evaluation Team 
keens PHS on the mark 
More than 1 00 people throughout the 
corporation are involved in implemen­
ting the Purchasing of Hospital Services 
(PHS) program. Among them, one 
group holds the key to success as the 
program approaches operational status. 
Members of the Quality Evaluation 
Team (QET) must know and understand 
the many details of the PHS computer 
system design . 
"Implementing the PHS program will 
require changes to the majority of our 
claims processing systems," said QET 
leader Tina Rynearson, administrative 
service analyst in National Research. 
Some QET responsibilities are to 
provide technical expertise, develop user 
requirements, and make computer 
system design decisions necessary to 
process PHS claims. The team's work is 
scheduled in phases. 
Phase I, which ends with system 
implementation May 2, includes all basic 
work for operational capability to allow 
the system to process PHS claims. Phase 
II, representing system refinements and 
enhancements, is scheduled to run 
through July 1989. 
QET members meet weekly to review 
and critique each requirement of the 
PHS program. 
"The knowledge and experience the 
QET members provide is key to the 
program's success," said Bob Grant, PHS 
implementation team leader. 
"I just can't say enough good things 
about this team," he said. "We are all 
grateful to the QET members and their 
technical support people for their 
efforts. 
"We have to work together to make a 
program of this magnitude successful. I 
am confident we have the talent and the 
dedication to do just that" 
PHS is aimed at traditional health 
insurance subscribers from all lines of 
business - national, Interplan Bank 
and local. It will pay inpatient hospital 
costs on a DRG basis and outpatient 
surgical costs on a negotiated flat rate or 
discount of approved charges. 
PHS gives hospitals an incentive to 
provide necessary care while being more 
cost conscious. 
"PHS is a top corporate priority. It has 
the potential to save the corporation 
millions of dollars a year," Grant said. 
QET members are Felix Castillo of 
Claims Systems, Cathy Gibson of Market­
ing, Scott Hightower of Institutional 
Reimbursement, Deborah Jackson of 
Sales Administration, Rachel Johns of 
UBM, Steve Johnson of HIS Field 
Services, Kenneth Patch of Systems 
Design, Jim Simmons of Finance -
National Accounts, Brooks Stone of 
PPO, Brenda Shepard of Internal Audit, 
and Judy Vieren of Actuarial. 
QET members include (front, l-r) Brenda Shepard, Judy Vieren, Felix Castillo, Deborah 
Jackson, C,athy Gibson, (back) Kenneth Pauh, Scott Hightower, St,eve Johnson, Brooks 
Stnne, Rachel Johns and Tina Rynearson. Jim Simmons is absent from photo. 
comoanv adoots 
substance 
abuse DOliCY 
BCBSF's substance abuse policy takes 
effect March 1 5. To learn its pur­
pose and how it will work, employees 
throughout Florida will receive one-hour 
training sessions February 20 - March 3. 
The policy is designed to provide a 
safe and secure workplace for all 
employees, and to help maintain 
productivity and job performance. 
Substance abuse may involve alcohol, 
marijuana, cocaine, amphetamines, 
hallucinogens, inhalants, narcotics, or 
any other illegal or non-prescribed 
controlled substance. 
Does BCBSF have a substance abuse 
problem? 
The National Institute on Drug Abuse 
estimates that from 10 percent to 22 per-
cent of employees in the average 
workplace have some form of chemical 
dependence. 
According to the policy, there will be 
no random drug testing of current 
BCBSF employees. All persons seeking 
employment with BCBSF will be tested 
as part of a pre-employment medical 
exam. 
Confidential testing of current 
employees may be required only if there 
is substantial evidence of possible 
substance abuse. 
The corporation is committed to help 
employees with problems related to 
substance abuse, and it supports 
approved rehabilitation efforts. 
To help achieve this goal, a 24-hour, 
seven-day-a-week, confidential hotline 
will be available to all employees on 
February 20. It will be staffed by non­
BCBSF professionals who specialize in 
counseling and referrals. 
All calls to 1 -800-227-8620 will be 
considered in strict confidence. 
F E B R U A R Y 
22 Medicare presentation* - Orlando, Martin-Marietta retirees, l p.m. 
Med A seminar** - Pensacola Hilton, Gregory St. 
Med B seminar*** - Pensacola, Hilton 
23 Med A seminar - Pensacola, Key Provider: Medical Center Clinics 
24 Medicare presentation - Miami, retiree group, 1 1  a.m. 
25-28 BCBSF teams in Jr. Achievement bowling tournament - Jacksonville 
M A R C H  
1 Member Advi sory Council (MAC.) meeting - Orlando, noon 
2 Speaking engagement - Tampa, Executive Vice President Ken Otis, 
Direct Marketing roundtable of BCBS Plans 
BCBSF Annual Awards Banquet -Jacksonville, Prime Osborn 
Convention Center 
Medicare presentation - Jacksonville, Prudential Bache, 9:30 a.m. 
M.A.C. meeting - Tampa, noon 
8 Speaking Engagement - Palm Beach Gardens, Chief Marketing Exec-
utive Tom Albright, National Association of Manufacturers 
7 Med B seminar - Gainesville Hilton SW 1 3th St. 
8 M.A.C. meeting -Jacksonville, noon 
9 M.A.C. meeting - Fort Lauderdale, noon 
MAC. meeting - Miami, 4:30 p.m. 
1 1  Medicare presentation - Fernandina Beach, Nassau County retire-
ment planning seminar, 9 a.m. 
14  Medicare presentation -Jacksonville, Later Life seminar, St. Mark's 
Lutheran Church, 9 a.m. - 4 p.m. 
M.A.C. meeting - Lakeland, noon 
18  Medicare presentation - Venice, Venice Hospital, 10  a.m. 
1 7  BCBSF Board o f  Directors meeting - Jacksonville, home office, 1 p.m. 
Medicare presentation -Jacksonville, Lake Shore Presbyterian 
Church 
18  Corporate Caring Program**** - Easter/St. Patrick's Day Party - Jack­
sonville, Cathedral Townhouse, 501 N. Ocean St. 
22 Med B seminar - West Palm Beach, radiologists, Holiday Inn, Belve­
dere Rd. 
28 M.A.C. meeting - Pensacola, noon 
29 M.A.C. meeting - Tallahassee, noon 
A P R I L  
3 Medicare presentation - Jacksonville, Arlington United Methodist 
Church, 7:30 p.m. 
4 Medicare presentation -Jacksonville, A.A.RP., Fort Caroline chapter, 
2 p.m. 
10-14 National Volunteer Week 
1 1 -13 Congressional Caseworkers seminar -Jacksonville, BCBSF 
14  Speaking engagement - San Diego, Sr. House Counsel Randy 
Kammer, Private Long-Term Care Insurance, 
21 Medicare presentation - Jacksonville, Terry Parker Baptist Church, 
1 1  a.m. 
28 Medicare presentation - Clearwater, Morton Plant Hospital, 1 p.m. 
29 Corporate Caring Fun Day, Metropolitan Park, 1 1  a.m. - 3 p.m. 
* Medicare presentations by senior advocate, 791-6738 
** Medicare A seminars are 8:30 a. m. to 4:15 p. m. For information, call 791-8358 
*** Medicare B seminars are 9 a.m. - 3 p.m., 359-8260 
**** The Corporate Caring Program invites employees to help brighten a day for 
senior citizens. To help, call 791-8070. 
This calendar is intended to reflect upcoming activities involving all 
areas of the corporation. Call 791-8664 to report scheduled activities. 
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STRENGTHS 
Each year, Marketing employees are 
recognized for their outstanding 
achievements on behalf of Blue Cross 
and Blue Shield of Florida and its 
subsidiaries. 
"Combining our Strengths," the 
theme of the Marketing Workshop 
held recently in Tampa, refers to the 
integration and coordination of 
BCBSF's product lines. 
Presenting awards this year were 
William E.  Flaherty, president, Ken 
Otis, executive vice president, and Tom 
Albright, chief marketing executive. 
..,ffl. liil Blue Cross 
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MARKETING AWARDS 
lndMdual 
Award Winners 
Retention: 
Oaudia Oppenheimer 
132 groups, 2,400 wntracts 
Wendy Praeuner 
28 groups, 981 wntracts 
Merlin Richards 
1,292 wntracts, 172% of goal, 
Rob Schiefer 
38 groups, 1,106 amtracts 
MUIUDle 
Award Winners 
Randy Antonacci 
151 % of 11£W salts goal; 
23 groups, 1,131 wntracts 
since Apri� Rookie of the Year 
Steve Barden 
Cecil Wdliams 
6,675 n.ew salts, 167% of goal, 
Jim Hopper, Bill Price 
over 15, (XX) a.dditumal staJe 
emp{qyee wntracts - highest 
annud gain in TTl(JTe than 
I I yea1, 
c::a ­-= 
II. Q 
Patty Wright - 94% Paula Sill 161% of goal, 39 groups, 1, 441 n.ew wntracts, 192% of goal; renewrJi 2,049 
wntracts 
Direct Markeana 
Team Award 
Vol. 38, No. 2 
New sa1es: 
Paul Allen 
22 groups, 120% of goal, 
Lorraine Becker 
39 groups, 1,151 wntracts 
Peter Brethauer 
23 groups, 84 5 wntracts 
0iar1otte c� 
55 groups, 1,232 wntracts 
George Dades 
3 3 groups, 926 wntracts 
Smann Dutton 
34 groups, 1,050 wntracts 
Maribeth Grokhowsky 
I, 648 wntracts, 220% of goal, 
Cindy Howard 
29 groups, 884 wntracts 
Jimmy Kelly 
28 groups, 1,639 wntracts 
Bill Markey 33 groups, 1,004 wntracts 
Enr Pierce 
116 % of goal, 
Shelly Spivack 
122% of goal, 
James Spivey 30 groups, 1,020 wntracts 
Roger Crews 
1,128 11£W wntracts, 150% of 
goal,; rC11£1JX!d 2,225 wntracts 
Jim Thomas Ron Dorr 53 groups, 200% of goal J,131 n.ew wntracts, 151% of 
Dennis Thompson goal; renewed 2,646 wntracts 
2,123 wntracts, 212% of goal, Renee Karp 
Holly Valkenaar 83 11£W groups, 1,995 wntracts 
42 groups, 1,006 wntracts Kathy Mathews-Glenn 
Tim Waymouth 2,174 new wntracts 
129% of goal, 2,0%-amtract net gain, 
K , Whi 289% of goal, evm te 
Al Sali 224% of goal, in 6 munths erno 
with HOSF 3,719 n.ew wntracts, 
Ralph Whi 
JOO% refJ!ntinn 
tmore 
151% of goo1, Management 
Neil Yoder Awards 32 groups, 1,255 amtracts 
Efu.abeth Burk 
174% of goal, 
Carol Hughes 
239% of goal, 
Ralph Cabrera 
highest salts peapk past 2 :,e,ars 
Jeff Kalish 
300% salts gr1JWth 
Steve Lawrence 
3, 766 n.ew salts, 202% of goal, 
Bill Simek, Joe Sabotin 
64,372 11£W amlracts, 
over 100% of goal, 
Bob En� 
l!Xl1!eded FEP 4, rxxJ.coniract net gain 
goal, l:ty 120% 
Wtley Bryant 3,144--0"Jntract mt gain, 157% of goal, 
Greg Carter 
3,33¼:mtract mt gain, 278% of goal, 
Karen Fields 
4, 49¼:mtract mt gain, 128% of goal, 
Jim Mose 
3,198-amtract net gain, 128% of goal, 
Bruce Ruder 
HO - Tampa 'TTl£1nhmhip gruwth 
from 5,509 to 24,819 sina 1987 
Todd Torgerson 
2, 164-amtract net gain, 216% of goal, 
Jim Wallace 
4,05�act mt gain, 203% of goal, 
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